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Table of Courses

. ZHRA Type B2 HAUR A %R 4MEE Weekly Hours
R \ v — %
. BREARK 200 B (mplw| s 1] 2345678k
ourse ) spnt | dpng | apnd ~
Code Course Names Crs. ?Hﬂ‘ S0t | R | R 1511711611616 12| 10 g
Hrs.|Lec. |Exp.|Ope.| A | A | B | A | A | A | A
—. ASCHET-4 humanity and Society Science Courses Platform
PEIR Compulsory  CUAE 13 2243, 212 241
RATE AR B IR 5 VR A i
423101112 |Moral Character Cultivation and Basis| 2 | 32 | 32 2 #
of Law o
v L AR 5h %
423201111 _ _ _ 2 | 32|32 2 .
Outline of China’s Modern History K
5 SR A L i .
423301111 |Introduction to Basic Principles of 2 | 32| 32 2 ith
Marxism
TR R AR o [E R (0 A 2 T B
Wk R &
423401111 |Introduction to Mao Zedong Thought| 3 | 48 | 48 3 w
and the Theoretical System of
Socialism with Chinese Characteristics
423501112 |,
N TS B %
T _ 2 | 32|32 o
423508112 |Situation and Policy =
R *
416101112 | 2 | 36 | 36 25 A
Military Theory i
& 7+ Whole 13 | 212 | 212 4.5 21213
T AJEEREFE & Common Basic Subject Courses Platform
D& Compulsory CIME 29.5 224y 472 241)
410101211
410102211 | KE4ME(PE)AL-4 %
. 15 | 240 | 240 35/ 4 | 4 | 4 N
410103211 |College Foreign Language (E) A1-4 ik
410104211
408159211 |54 B, B2 (447 B2
9 | 144 | 144 5 145 R
408160211 |Advanced Mathematics B1. B2 i
KSR »
414101211 . ) . 15| 24 | 12 12 |15 “p
University Computer Basis ik
TN P A (Web) %
414105211 ) 4 64 | 44 20 4 “p
Computer Program Design A (Web) REy
LB IR Elective (E1E 7 %%, 108 21D
415101222
415102222 1A & LI %
. . 7 | 108 | 108 2 [15|15(15
415103222 |Physical Education i
415104222
&  Whole 36.5| 580 | 548 32 |12 |14 |55|55
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N2 PR Type | BFHIRAAZERIMC Weekly Hours|
Course WL 24 R |Ew|T®| M 1| 2345|678 |&
Code Course Names Crs.| 24t | 20t | 20T (20| 15 | 17 | 16 | 16 | 16 | 12 | 10 &
Hrs.|Lec. |[Exp.|Ope. A | A | A AR | B | A | B -
=. ¢RI 4 Basic Courses Platform
D& Compulsory CIME 52.5 244y 840 24H1)
LRI %
405501312 Subject Introduction L1616 ! 7
et AREL %
408106311 Linear Algebra 2 |1 32| 3 2 W
MR S BB G %
408107311 Probability and Mathematical Statistics 314848 3 ik
B s %
405141311 Principles of Management Science 25| 40 | 40 25 ik
@ﬁg}t Ui % ;73_
405307311 Western Economics 4] 64| 64 4 ik
Zrates
405603311 | LHF 25| 40 | 40 25 %
Statistics )
I g %
405740312 Textbooks foe Investment 2 382 | 32 2 &
S Lo =i
405502312 Speech and Eloguence 2| % 2 2 7t
405640311 =it . 3 | 48 | 48 3 %
Accounting i
2P %
405106311 Science of Economic Law 25|40 40 25 ik
558 C *%
405812311 Financial Management C 2.5 40 ) 40 25 ik
I B 52 2 B B A5 50 4% "
405312311 |International Trade Theories and 3 48 | 48 3 i
Practice k
Ty
405105311 E%% . 35| 56 | 56 35 %
Operations Research ik
FHS fal N7,
405502311 TR 3 | 48 | 48 3 %
Marketing i
NN P amuiY BN LY N
a0s507311 | AT 25| 40 | 40 2.5 %
Consumer Behavior ik
Y 2%
405511311 Logistics Management 2|32 | % 2 ik
YRS IE A g2
405447311 Electronic Commerce A 3 48 | 48 3 ik
5 AR B2
405515311 ﬁj’.”‘ﬂ . 2|1 32| 3 25 =
Busrness negotlatlons ik
}EF ,flil Elw/ \fJL %
405235311 Management Information Systems 2.5 40 | 40 35 ik
FI45- 1LY *
405516312 Business Etiquette 2|32 | % 3 7
L Eil 2, -
405742311 ﬁ.h&% 2 |1 32| 3 3 %
Finance ik
G Electlve GEE 5 2%y, 80 I
405114322 Ii/jj‘. — 2 |1 32| 3
Managerial Communication
T i
405517322 Merchandise Course 2 32 1 32
N s iz £t 7]
405154322 Al 2|1 32| 3
Corporate Strategy Management %
ST 2 2 |2 %
Z—\ FNINRT =
405518322 Public Relationship 2| 32| %
BKRRE B
405241322 Customer Relationship Management 2|32 | %
B
405703322 Managerial Mathematics 2 32 1 32
& i Whole 57.5| 920 | 920 35|85|11.5/15|95| 8 | 6
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; o FIRM Type | BFHIRAAZERIMC Weekly Hours| 4
BER S . . AT :
Course BEAK Fo 0B (BB TR B 1|23 4|56 ]7]8 ][R
Code Course Names Crs.| 22 | %0 |40 | %20 | 15 | 17 | 16 | 16 | 16 | 12 | 10 &
Hrs.|Lec. |[Exp.|Ope. A | A | A AR | B | A | B -
P, & Major Courses Platform
PMEIR Compulsory (M5 16 2253 256 241D
idmiH A 2
405518411 25| 40 | 40 25 ap
Marketing Research e
HERH IR 55255 *
405520411 25| 40 | 40 25 it
Selling technology and Practices w
R P
405522411 3 | 48 | 48 4 i
Sales Management B
D 245 75 4 =2
405523411 3 48 | 48 4 s p
Internet Marketing e
405525411 25| 40 | 40 35 p
Marketing Plan i
= *
405526411 25| 40 | 40 4 it
Advertising w
HAZIR Elective (I£1Z 16 2%7). 256 %~I))
e
405527422 2 | 32| 32
Retailing
i H AR
405166422 2 32 | 32
Project Management
i AL A1
405529422 2 32 | 32
Brand Marketing
W E
405530422 2 | 32| 32
Hotel Marketing
B
405531422 2 | 32| 32
Marketing English *
- 6 [25]13 -
IV EEL(E =
405512422 2 32 | 32
Applied Writing
MR 555
405550422 2 32 | 32
Services Marketing
BT
405532422 2 32 | 32
Real Estate Marketing
EELIVON
405533422 2 | 32| 32
Marketing Case Analysis
E SRR
405534422 2 32 | 32
Chain and Franchise

-219-



¥ AL KFAHATERTE

N2 PR Type | BFHIRAAZERIMC Weekly Hours|
Course BEAK Fo 0B (BB TR B 1|23 4|56 ]7]8 ][R
Code Course Names Crs.| 22 | %0 |40 | %20 | 15 | 17 | 16 | 16 | 16 | 12 | 10 &

Hrs.|Lec. |[Exp.|Ope. A | A | A AR | B | A | B -
VB 5
405535422 2 | 32 | 32
Business Marketing
AATE L 5k
405536422 2 | 32 | 32
Planning Corporate Identity
o i 2 A
405537422 2 | 32 | 32
International Marketing
fre A B
405538422 2 | 32| 32
Promotion Management
NI UEE R
405170422 2 | 32 | 32
Human Resources Management
Ak AR AT IR
405539422 2 | 32 | 32
An Introduction to Corporate Culture
B 11 Whole 32 | 512 | 512 11 | 14 | 17
Fi. BFEHE EFLE4 Education for All-round Development Platform

D& Compulsory (& 1 %43, 18 24H))

KA ARV 5 2 s R x

425101512 |\/ocation Planning and Quality 05| 8 8 05 75

Development
KAl 5N EH x
425102512 Employment Guidance and 05| 8 8 05 5
Business-starting Education
LIEREAE %
425201512 — | 2 2 e
Psychological Health and Education =
EAEUR Elective (&M1& 8 %4y, 128 %#I)
X RN ER. ZE . AR,
Hofb ok 6 | 96 | 96
LB R ,
1]16 |16 2l alo %
Psychological Health 7T
AN, 35S
1] 16 | 16
Career Development
& T Whole 9 | 146 | 146 25| 4 | 2 0.5
B T Amount 148 | 2370|2338 32 | 20 | 25 | 23 |24.5|23.5|22.5| 23
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Practical Teaching Platform
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Teaching Code Course Names Sem. Weeks| Crs. Content Place Notes
Classification
N¥HE
= School Education ! 05
o 7 fie 2y
5 416101612 | FFHAEVIZE 1 | 35|35
o Military Training
Ch BRUEREE T 5 IR Al S
E E?E 423101612 |Moral Character Cultivation and Basis of| 1 1 1
g i Law (Practice)
Sk L ST SCHREAS Jr P A 1 5
2 % 423301612 |Introduction to Basic Principles of| 4 1 1 e W
g %ﬁ Marxism (Practice) oy B AT
2 P A AR R B 4 2 LB PRLES
T A ZN IR S
8 423401612 |Introduction to Mao Zedong Thought| 5 3 3
s and the Theoretical System of Socialism
& with Chinese Characteristics (Practice)
[¢°] N 3 N .
NG THETR T
405540612 Perceptual Practice 2 2 2 AL Ak
TSI D . T
o el
. 8. % 417104612 Engineering Training D 3 2 2 TR gl
=49 PSINAT EEIE . s
3 0 SRR BT Ay o
2 :—Z, gé 405651612 Accounting Course Design 3 1 ! A FEFE T B
2 o :'i B 57 5 SR B S 6 IR AR T E AL [ s B2
g2 ﬁ 405359612 |Course Design of International Trade 4 1 1 AL Gy SIS
S 2w Theories and Practice BTN
g T s R v N
St 2| i Al IE S/
= 405341612 Course Design of Marketing 4 2 R
Tk RBMER | Lie
o 405543612 Specialized Practice 6| 4 4 b 2515 N4
3 , WL, WA TR
o 7 RERE TR e
S i SO
;_)- + 405544612 The Market Investigation Course Design 5 2 2 e %E%ﬂm oA
@D =]
Qj_k alz S b A =R
24 REEASRERBEL HERSRLE S | |
= ge 405545612 |Course Design of Salesmanship and| 5 1 1 R SEEG
B Practice e
o X B IR B it B AT
U N = —4 ,—\—»L\ ’
8 % 405547612 oo Management Course Design 6 1 1 AT SR
«Q Y NI N
S IR RO HICE ST
s 405548612 | - rse Design of Advertising Tl ! Al L
Qo N -
5 P it o 3L AL il — I H
) R | EIR 3 S pal Afe I 2
® 405549612 | - TAKIRRE BT . 6 | 2 | 2 |selemasRisEkl | i
Curriculum Design of Marketing Plan .
UES
] . T E A S TR AR
3 0% . e s | Sy
> S é 405550612 Marketing Training ! 2 2 B SR S
83 # iR 47 7.8l 55
g 3 7',; Specialized Social Practice ' '
=3 PN AV R LA
5 <MW -
Z o fﬁ 405551612 | 5 - juation Practice [ AR OB N
g = N N = 2N
2 = kit 3o B TR
c =i N
S @ %t | 405552612 Graduation Project (Paper) 8 14114 kg s N4
SERHFI AR 535 | 475

Hours and Credits for Practical Training Education
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Innovation and Entrepreneurship Education Platform

BFEDNRE N B Lo % =
™
. 2 WA B AN B - G20 R
52 M&E 6 224
Practice Module 6 2B 6 5]
=8 R B » K
The Total Number of Weeks Distribution
TR B IR | B | % | FE | AN | ¥ || F |8 AB |8 %
H wE L WIRB|E | & | M| k| 2| k| X =
¥ | ®|® L& | W | E Sl | % |
X 5> I I 7 7 A~ A > | I " A % Jd|F | =& :_% ® |
~ s
i % % B
2O\ R\ ¥ X B
LGl # LX |KS|BS| K| J |RX|GS|Dz|zS|SX|BX| R | B |SJ]| =
2= 15 1|35 05 (1| 6 | 26
Coa 17 1 2 6 | 26
5 =221 16 | 1 1 2 6 | 26
pRliESS 16 | 3 1 (1| 6 | 26
R 16 | 3 1 (3> 6 | 26
HNF 12 3 1 4 6 26
F-u2E 10 | 3 1 4 2 6 | 26
I\ 14 05 | 35 18
B 02| 13 | 14| 7 |35 2 2 4 4 | 05|05 |55 42 | 200
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